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Come costruire un profilo da 10 e Lode

New Era: Digital, Social & Mobile

Agenda



Digital world.

2005



2015



610M
Members

30M
Companies

20M
Jobs

50K
Skills

84K
Schools

637 new data points are created every 2 seconds, fueling our Economic Graph.
This vast network of data enables you to be more successful on LinkedIn.

LinkedIn’s vision is to create economic opportunity
for every member of the global workforce
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33% Growth
in LinkedIn login sessions
year over year. 
Candidates
are spending more
time on our platform.

Average Daily Visitors
across all platforms

Information
Opportunity
People

Information Opportunity

Millions of professionals use our platform every day
to connect to information, people, and opportunities

Source: Comscore.com



LinkedIn The world´s largest professional network 630M+





How to give yourself the best chance of success

What you knowWho you knowWho you are



Who you are



Add a photo
STEP ONE

Members with a photo get up to:

9x more connection requests

21x more Profile views

36x more messages



Add your industry
STEP TWO

Members with industry 
information receive up to 9x more
Profile views

More than 300K people search 
by industry on LinkedIn every 
week



Write an 
attention-
grabbing headline

STEP THREE

Show your passion and value

Use Keywords to help being 
found

Masters student studying Business & 
Marketing| Graduate 2017 | Interested in 
careers in Digital Marketing & Social 
Media



Draft a compelling 
summary

STEP FOUR

Your “elevator pitch”

Focus on career 
accomplishments & aspirations

40+ words



Detail your work 
experience

STEP FIVE

Members with up-to-date 
positions receive up to:

5x more connection requests

8x more Profile views

10x more messages



Add Examples 
of Your Work

STEP SIX

Upload photos, presentations, 
and videos

Give a dynamic, visually 
appealing representation of 
your professional story



Add Volunteer 
Experience 

STEP SEVEN

Members who add volunteer 
experience and causes get up 
to             6x more Profile 
views than those without



Final Pro Tips: Let’s Review  

PHOTO
Make sure it’s updated 

and represents you

INDUSTRY
Add and update

as needed

HEADLINE & SUMMARY
Your “elevator pitch”
that introduces you

EXPERIENCE
Make sure you list your 

current position

RICH MEDIA
Add photos, videos and 
presentations to tell your 

story

VOLUNTEER EXPERIENCE
Round out your 

professional story



1. Click Find Nearby  in the My Network  tab

2. Enable Nearby  through Bluetooth

3. Allow people to discover you → ”On”

4. Start connecting!

Enable Find Nearby
to see who to meet

#AddYourEventHashtag



1. Click QR code  icon in Search Bar

2. Scan someone else’s QR code

3. OR share your own QR code

Scan to Connect

#AddYourHashtag



Who you know
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Connect to people you know…

Colleague
s from 
work

Family / 
Family 
friends

Fellow 
students 
on your 
course

Friends

Tutor / 
Lecturer

Career 
Services

…who know other people…



 Send personalised invitations with context
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Grow your network

Start at the profile to 
ensure you have the 

option to create a personal 
message.



 Your Professional Brand is defined by how you interact with people
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Engage your network

Like, Share, 
Comment

Post your own 
Content

Publish a Blog 
Post



What you know
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The most relevant professional 
insights, news, knowledge and people

GroupsEmployersAlumni Learning
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Take a look at alumni from your 
university…

Page
27
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Check out your University Page
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Find and 
Follow Employers

Receive the latest news, updates 
and opportunities from 

companies in which you are 
interested
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Jobs on LinkedIn
Find the right jobs via a Company…

Page



31Your Profile is critical for quality matching – again, think Keywords.

Jobs on LinkedIn
Personalise your job settings

Page
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Find and 
join Groups

Participate in discussions related 
to your industry

Joining Groups can help with insights and networking.
When you share a Group with someone, they are considered “in 

your network” even if not a 1st/2nd/3rd degree connection.
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Access LinkedIn 
Online Learning

Develop the skills you need to 
reach your career goals
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LinkedIn Learning
Learn the skills your need to succeed

Page
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Your network is your engine – Your content is your fuel 
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Find out more:

students.linkedin.com/uk

www.linkedin.com/help/linkedin



Questions?


